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EXPERIENCE												
Digital Copywriter, Farach Solutions LLC, Hobe Sound, FL (January 2020-Current)
· Writes microcopy, CTAs, and other features into a newsletter for an insurance agency client on noteworthy events in multiple industries, ranging from establishments in policy to effects of social influence on various businesses for distribution to a large client base.
· Utilizes digital writing standards to implement UX features into newsletters for a variety of clients, including microcopy, calls-to-action, and other materials for improving the engagement rates of the client’s digital products, including insurance updates and products. 
· Researches and incorporates SEO best practices that will generate qualified leads for clients.
Copywriter, Cotton & Company, Stuart, FL (October 2017-January 2020)
· Created content strategy for clients in an agency setting by utilizing Facebook, Twitter, and Instagram via content calendar development and collaboration with the digital marketing team. Performed content audits to identify performance strength.
· Developed content in an agile-based environment based on stakeholder interests for 19+ clients by collaborating with senior staff, conducting research on customer insights, and interviewing subject matter experts in a cross-functional digital marketing-focused organization. Established and applied content deadlines and deliverables.
· Conducted tests on content performance with Senior Web Developer. Participated in peer review to edit content of team members.
· Worked with the Senior Web Developer and other cross-functional UX-focused teams to design and test webpages with accessibility, convenience, and Web3 principles in mind. Designed webpages for both mobile and desktop access.
· Connected with cross-functional teams to create and add to client style guides identifying client’s grammar, spelling, and web copy specifications.
· Utilized digital marketing and UX standards to align marketing needs with customer experience features, including microcopy, calls-to-action, and navigation. Transformed client business objectives into executable content strategy and UX layouts.
Program Associate, St. Lucie County Board of County Commissioners, Fort Pierce, FL (August 2016- October 2017) 
· Facilitated the preparation and coordination of materials for release to the public, including brochures, announcements, and social media posts.
· Wrote and edited content, including library announcements, program information, and system updates, before releasing to the public.
· Responded to phone, written, email, and walk-in inquiries, conducted research requests for patrons, and maintained patron and collection records, and newspaper archives.
EDUCATION												
Bachelor of English, Minor in Communications (May 2015) 
Florida State University
SKILLS & TECHNOLOGY										
· Google Analytics (Beginners), WordPress, Google Suite, Figma


